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From all of us, to you, our friends and loyal customers,

Throughout 2014, exciting things have been happening at BC Clark Jewelers. It has been thrilling to follow the progress of our 
new store at The Shoppes at Northpark as we have been eagerly anticipating its grand opening in late fall. In preparation for this 
move, we held a very successful Sale of the Decade in August, which allowed us to clear out hundreds of items of excess inventory 
in order to bring you exciting new products from emerging jewelry designers, watch lines, and Life:Style brands.

Other significant events of the past year include our With This Ring engagement ring and wedding band event in April, a special 
visit from Mama Durant during our Pay it Momward promotion in May, and an exclusive Patek Philippe event held at the Skirvin 
Hilton in September.

Within the pages of this magazine, we are happy to share many of these events and new product introductions, as well as designer 
profiles and other articles that will be of interest to a fashion conscious consumer like yourself.  

As we celebrate our 122nd year as Oklahoma’s oldest company under the same family name and ownership, we offer our sincere 
gratitude to you and the generations before you that have made our success possible through your loyal patronage. We are also 
grateful for the generations of support and leadership that have shaped this city into the great place it is today. The future of 
Oklahoma City is brighter than ever, and we feel so blessed to be a part of it!

With Gratitude,

The Clarks
Coleman, Mitchell, and Jim

BC Clark staff at BC’s Bargains in Paradise (Sale of the Decade) August 14, 2014
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store event

b.c. clark patek philippe event
Patek Philippe is celebrating 175 years of producing and assembling what experts agree to be the finest time-

pieces in the world.  On September 9, 2014, Patek Philippe and BC Clark Jewelers hosted an exclusive event 
for Patek Philippe owners on the 14th Floor of the Skirvin Hilton Hotel in Downtown Oklahoma City.  During 
the cocktail hour, guests were invited to view a selection of timepieces from the 2014 Basel collection, including 
many rare complication models.  Patek Philippe expert watchmaker, David Bonilla, was present to demonstrate 
the art of assembling the world’s finest timepieces and to answer technical questions at his watchmaker’s bench 
throughout the evening.  Also in attendance to represent Patek Philippe were Hank Edelman, Chairman; Jim 
Cullen, Regional Sales Manager; and Grace Kim, Marketing Specialist.  A fabulous dinner concluded the evening. 
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A Fresh New Look at the Shoppes at Northpark

 Since opening its doors at Northpark Mall in 1979, BC Clark Jewelers 

has been one of the retail center’s most popular and recognizable store-

fronts. As a result of the success and recent growth at this location, BC 

Clark is proud to unveil its new, larger store on the west side of the mall 

now known as The Shoppes at Northpark.

 “We feel very good about Northpark and the location,” said Coleman 

Clark, President of BC Clark Jewelers. “One of the things we love about 

the center is the great local flavor, with locally owned boutique stores.”

 With a main entrance facing May Avenue, the new store features 

nearly 7,000 square feet of custom-designed retail space, more than 40% 

larger than the previous location. The expansion includes more showcase 

display space for jewelry and watches, a dedicated bridal boutique, a 

Rolex boutique, and a dramatic Life:Style department. Enhancements to 

the customer experience include improved full service watch and jewelry 

shops, a children’s nook, and a customer beverage center with candy bar. 

In addition, there is dedicated parking for BC Clark customers and a drop 

off and pick up area directly in front of the door.

 “Everything about this store is new and improved,” said Lane 

Roberds, Store Manager. “I’m excited for our customers to see it first-

hand.”

10]  B . C .  C L A R K  M A G A Z I N E

New BC Clark store opens in time for the Holidays
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Downtown Renaissance

 Walk around downtown Oklahoma City these days and you’ll see 

a thriving urban center, full of pedestrians, projects under construc-

tion, businesses and enthusiasm about the city’s future. A vibrant 

energy buzzes both night and day, emanating from as far east as the 

Bricktown Entertainment District, cutting through downtown and 

the Myriad Botanical Gardens and going all the way to the Film Row 

District on the west.

 What you won’t understand just by looking are the behind-the-

scenes efforts that it took over the last two decades to transform 

this city into what one website, thecoolist.com, recently dubbed “A 

Hidden Gem of American Cool.”

 Another thing you can’t see – but can definitely feel – is the pride 

that Oklahoma City residents have when they remember how city 

leaders and the public came together to alter this city’s downward 

trajectory that started in the 1980s with the oil bust.

 “Good things don’t just happen. People have to make them 

happen,” Roy Williams, president/CEO of the Greater Oklahoma 

City Chamber has said.

 And make things happen Oklahoma City residents did when 

voters passed a five-year, one-cent sales tax in 1993 for a package 

of nine public projects, collectively known as Metropolitan Area 

Projects (MAPS).

 MAPS gave this city what are now the Bricktown Canal, the Chick-

asaw Bricktown Ballpark, Chesapeake Energy Arena, the Ronald J. 

Norick Downtown Library, Civic Center Music Hall, the Spirit of 

Oklahoma Trolleys, State Fair Park renovations and Cox Convention 

Center expansion, as well as development of the Oklahoma River.

 Other MAPS votes followed to continue the sales tax, including a 

MAPS for Kids (going to area schools’ infrastructure) and MAPS 3, 

a new collection of visionary projects, now well underway. The first 

nine MAPS projects sparked private investment and new momen-

tum for downtown Oklahoma City.

 The results of the transformation are nothing short of astonish-

ing. Begin with the rising Oklahoma City skyline and the 52-story 

tower built by Devon Energy Corp. Opened in 2012, it is now the 

tallest building in Oklahoma City and a symbol of the company’s 

local spotlight

OKC’s

oklahoma city: a city on the Rise
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confidence in the city’s future. A little closer in, it’s hard to miss 

the landmark sculpture spanning Interstate 40 called the Skydance 

Bridge, which stands 197 feet tall and sits atop a 380-foot-long 

pedestrian walkway.

 The heart of the city’s renaissance is centered in downtown Okla-

homa City, which now boasts a long list of things that have been 

added, built or updated in recent years, including:

The OKC Thunder, a young and beloved NBA team that already 

has contended for the NBA championship title.

Development of the Oklahoma River, which once was a dry riv-

erbed that required mowing, south of Bricktown. U.S. Olympic- 

and Paralympic-level rowing and canoe/kayak athletes now train 

on this flowing river, and universities are building boathouses and 

rowing programs along its banks. The Boathouse District also of-

fers regattas; river-sport opportunities for youth, adults and visi-

tors; a park featuring a zip line and an 80-foot tower for climbing; 

and other outdoor activities for all ages.

A strong and growing mix of housing developments, retail stores 

and restaurants. The number of housing units available down-

town has grown from about 1,809 to 2,413 in the last five years, 

and there are 1,803 additional housing units under construction 

or in the planning stages, according to Jane Jenkins with Down-

town Oklahoma City, Inc.

local spotlight
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The renovated 17-acre Myriad Botanical Gardens, showcasing na-

ture and the arts, with sculpture, art, a winter ice-skating rink, 

a children’s play area and discovery garden, a dog park, and, of 

course, botanical gardens inside its signature Crystal Bridge Trop-

ical Conservatory.

A renovated and upgraded city park in front of the Civic Center 

Music Hall, called Bicentennial Park.

Lively arts and historic districts that are transforming this city from 

the inner core out. Among them are Bricktown, Deep Deuce and 

Automobile Alley; a little farther out, developments include the 

Paseo Arts and Plaza districts and a reviving NW 23rd Street.

A new elementary school that opened this Fall to meet the de-

mands of families moving downtown.

 B.C. Clark Jewelers, a family-owned business that celebrated its 

120th anniversary in 2012, has had a store downtown continuously 

since 1929. Through its store, the Clark family has experienced both 

good and lean times and is enjoying downtown’s current boom.

 “In all the decades we have been in business in downtown Okla-

homa City, we have survived world wars, depressions, oil busts and 

recessions and the flight from downtown in the ’70s and ’80s,” said 

Jim Clark, chairman of B.C. Clark Jewelers. “Never once did we 

ever have a discussion about leaving downtown. Our business has 

continued to grow and be profitable – we will always be indebted 

to the fine people of Oklahoma City for their loyalty and support.”

B.C. Clark moved and expanded to its corner at Park and Broadway 

about the same time that the historic Skirvin Hilton Hotel, built in 

1911, reopened for business after being closed for 19 years. Since 

the Skirvin reopened in 2007, downtown Oklahoma City has had 

more pedestrian traffic and events than ever before, including on 

Saturdays, said Jim Clark’s sons, Coleman, B.C. Clark’s President, 

and Mitchell, Executive Vice President.

 “It has been a gradual renaissance, that keeps gaining momentum,” 

Mitchell Clark said.

 Other cities have visited Oklahoma City to see for themselves 

and learn how everything all fell into place. Soon, visitors to down-

town Oklahoma City will be able to enjoy a new convention center, 

a whitewater rafting facility, a transit system, more housing and a 

40-acre central park, some of which fall under a planned 750-acre 

development the city calls “Core to Shore.”

 “We couldn’t be more thrilled about the projects that have been 

completed, are in progress or out on the horizon,” Coleman Clark 

said. “The future of downtown is as bright as it’s ever been, and we 

are excited to be part of it.”

This story was adapted from Velocity Magazine and other information developed by the Greater 
Oklahoma City Chamber.

local spotlight
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John Hardy, a former art student and environmentalist from Canada, 

visited Bali for the first time in the 1970s, and was instantly captivated 

and inspired by the natural beauty of Indonesia. He also fell in love 

with the jewelry tradition in this exotic land when he encountered 

local artisans producing handcrafted pieces using the jewelry-making 

techniques honed by their ancestors. Hardy began to study ancient 

jewelry artisanship and to work with local goldsmiths. By infusing 

their ancient techniques with modern ingenuity, he created his epon-

ymous jewelry brand in 1975. 

b y  C A R O L  B E S L E Rdesigner spotlight

John Hardy began his jewelry brand as a statement about 
the importance of heritage and the preservation of the 
environment. Today, that message is stronger than 
ever — and the jewelry is just as beautiful

Braided ring with citrine and 
diamonds from the Classic 
Chain collection, $1,950.

Gold and silver Slim 
Flex Cuff from the Naga 
collection, $1,595.

Medium hoop earrings from 
the Naga collection, $595.

John Hardy
the meaningful beauty of

Slim Flex Cuff with white 
enamel from the Naga 
collection, $895.
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Hardy added a new dimension to jewelry by bringing his 

environmentalist values to the brand. The company’s Bali 

compound was built using local, low-impact natural materi-

als, including bamboo, adobe and thatch. At its heart is the 

design studio, housed in a restored Balinese community hall, 

an antique timber structure with a natural grass roof. 

Head designer and creative director Guy Bedarida joined 

the company in the 1990s, bringing with him skills and aes-

thetics developed while working with European high jewelry 

brands. Together with Damien Dernoncourt (former John 

Hardy CEO and currently non-executive chairman), Bedarida 

further elevated the brand’s sustainable philosophy by apply-

ing new practices, including using 100% reclaimed silver and 

gold, as well as planting bamboo seedlings in Bali to offset the 

company’s carbon emissions. To date, the brand has planted 

900,000 bamboos throughout the island of Bali, helping to 

sustain the lifestyle of the locals. The bamboos protect the en-

vironment in a variety of ways, including aiding the soil’s natu-

ral water retention. Current John Hardy CEO Robert Hanson 

remains committed to John Hardy’s mission of sustainability.

John Hardy Jewelry is hand made according to ancient jew-

elry making techniques that would otherwise be lost. Com-

bined with modern know-how, the result is a collection that 

is beautifully crafted with a timeless appeal. 

Gold and silver Slim 
Flex cuff from the 

Naga collection.

Classic Chain bracelets, 
from $425 - $1,800.

Dome ring from the Naga 
collection,  $795.

John Hardy Jewelry is hand made 
according to ancient jewelry making 
techniques that would otherwise be lost.



Mother’s Day is a special day for all of us at BC Clark 
Jewelers. Not only is it one of our favorite gift-giving 
holidays, it’s the one day out of the entire year that is set 
aside to honor the wonderful women who have had such  
an impact on all our lives.

It’s with that sentiment that we created Pay it Momward 
during Mother’s Day 2009. From that point on, Pay it 

Momward has been our way of saying a special “Thanks” to 
all the deserving mothers in the Oklahoma City community.

The idea behind Pay it Momward is simple: Make beautiful 
jewelry available to any mother anywhere in OKC. Whether 
they’re from Edmond or Moore, Yukon or Midwest City, 
wealthy or struggling to get by, we just want moms to feel 
appreciated and loved.



Over the course of a 10-day period, we drop a total of 20 

wrapped gifts containing BC Clark jewelry in public places 

throughout the metro. Gifts range in value from $100 to over 

$1,000, for a combined value reaching more that $5,000. 

The final, most valuable gift is always 
dropped on Mother’s Day.

To further the impact Pay it Momward has on the community, 

we team up with a local organization each year and make 

a donation for every gift found, yielding a total donation 

amount of $2,500. Through Pay it Momward, we have proudly 

supported Infant Crisis Services and YWCA Oklahoma City, 

two great local organizations doing wonderful things for 

mothers and children.

The fun begins 10 days leading up to Mother’s Day

“THIS IS WHAT PERSEVERANCE 
WILL DO FOR YOU, RIGHT HERE!”
— MAMA DURANT

From Pay it Momward’s onset in 2009, social media has 

played a huge part in the giveaway’s popularity. With 25,000 

fans and followers across Facebook, Instagram, and Twitter, 

it’s always a point of emphasis to get them involved by 

posting pics of each gift drop.

Little did we know our social media activity leading up to 

Mother’s Day 2014 would catch the attention of Wanda Pratt, 

aka Mama Durant, the mother of Oklahoma City Thunder 

superstar and NBA MVP Kevin Durant.

Pay it Momward’s “Real MVP”
Shortly after Durant’s tear-filled MVP acceptance speech, in 

which he proclaimed his mother was the real MVP in his life, 

Mama Durant saw Pay it Momward as the perfect opportunity 

for her to recognize the other “real MVP’s” in Oklahoma City.

Working with Mama Durant and her PR team, we set up the 

final Pay it Momward gift drop to take place at KD’s Southern 

Cuisine Restaurant on Mother’s Day during halftime of the 

Thunder-Clippers game.

As the crowd began to form around Mama Durant, Stephanie 

Carpenter, a mother of five, located the last gift and found 

the Pay it Momward present she’d spent the last three years 

searching for.

After sharing a few congratulatory hugs and photo ops, Mama 

Durant turned to the crowd and perfectly summed up what 

Pay it Momward is all about, as only a Real MVP could.

“This is what perseverance will do for you, right here!”

This is what Pay it Momward is all about



TUDOR’s new Heritage Black Bay and Heritage 
Ranger collections are so-called because of their her-
itage: they descend from a long line of high-perfor-
mance timepieces that were originally issued to divers 
of the French Navy.

The new Heritage Ranger is a modern interpretation 
of the collection’s heritage-style watches originally 
launched in 1967. These were high-performance 
sports watches built for adventure and extreme con-
ditions. Today’s collection is likewise imbued with 
the pioneering spirit of the far North and epic tales 
of sled dogs braving solitary frozen lands and the ex-
ploits of adventurers defying hostile environments to 
explore new frontiers. The robust Heritage Ranger 
combines technical prowess and supreme reliability 
in order to withstand such extreme conditions.

Original design codes of the TUDOR Heritage Ranger 
include the dial color, numeral font, large crown and 
the distinctive pear shaped hands. All numerals and 
indexes are hand-painted with a colored luminous 
substance to create an antique effect. The lugs of the 
Heritage Ranger echo the original in that they are 
drilled through to accommodate the spring bars. The 
new model’s modern updates include a larger case, 
at 41mm, as well as the introduction of several strap 
options — and a bonus strap for each model! There 
is a choice of three strap styles: a brown leather bund 
strap with satin-finished rivets; or a tobacco-hued 
leather strap reminiscent of dog-sled harnesses, and 
a steel bracelet. Any of the three options arrive with 
the bonus adjustable fabric strap in a woven cam-
ouflage pattern (crafted by the same French artisans 
that produce fabric robes for the Vatican).  The bund 
strap is made of a single piece of material that runs 

underneath the watch case, and is lined with 
alcantara for softness and comfort. The case is 
made of satin finished steel, and it contains the 
self-winding caliber 2824, and it is water resis-
tant to 150 meters. 

TUDOR’s new Heritage Black Bay is a tribute 
to the original model, the Submariner, which 
was first launched in 1954 and used by divers in 
the French Navy. The new model retains stylistic 
elements of the original, including its domed dial, 
imposing winding crown (introduced on a 1958 
model) and angular hands — dubbed “snowflakes” by 
collectors, and seen on models issued from 1969 to 
the early 1980s. The dial is matte black, with sil-
ver-colored luminescent hands, and the bezel 
and crown tube are midnight blue. Like the 
Heritage Ranger, the Heritage Black Bay 
comes with a bonus strap, featuring an 
adjustable blue woven fabric, with 
the purchase of a Heritage Black 
Bay on a midnight-blue distressed 
leather strap or on a satin-finished 
and polished steel bracelet. It is 
water resistant to 200 meters.

TUDOR is part of the Hans 
Wilsdorf Foundation, set up 
in 1945 by the eponymous 
founder of Rolex. TUDOR 
and Rolex respectively address 
the high-end and premium 
segments of the market, and 
are served by a shared legacy of 
watchmaking expertise and an 
unparalleled after-sales service 
organization.

designer spotlight

TUDOR Heritage Black Bay. 

TUDOR Heritage Ranger Shown on 
Camo strap which comes as an 
addition to the Heritage Ranger on 
Bund, Tobacco Leather, or Steel 
Bracelet styles.

b y  C A R O L  B E S L E R

TUDOR’s heritage as a high-performance sports watch endures
BUILT FOR ADVENTURE
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®

N 65° 19’ 6.7” - W 137° 20’ 14”
SEVERAL DAYS’ WALK FROM ANY TRACE OF MANKIND

Suffused with the pioneering spirit of the far North and the epic journeys of sled dogs across the 
frozen expanse of the Arctic, the TUDOR Heritage Ranger is the reinterpretation of a classic, a fusion 
of sophistication with the demands of an untamed environment. The epitome of functionality, its bund 
strap, satin-smooth fi nish and understated dial are just some of the features through which the modern 
city dweller can glimpse a mythical bygone world. And hear the call of the wild.

TUDOR HERITAGE RANGER®

Self-winding mechanical movement, waterproof to 150 m, 41 mm steel case. 
Visit tudorwatch.com and explore more.



 Coco Chanel is a timeless fashion icon, and the couture House 

of Chanel that she founded continues in her tradition today. Chanel is 

still one of the most successful and recognizable designer labels in all the 

world.

 Coco Chanel’s design philosophy went hand in hand with her own 

desire for stylish but comfortable clothing and accessories. She designed 

and created the clothing she herself wanted to wear. At a time when 

women still wore corsets and fussy long dresses that inhibited movement, 

Chanel adopted practical knit fabrics and flowing designs that allowed 

the wearer to move freely and in comfort. Her clothing had pockets that 

could actually hold items; her shoes made it possible to stride rather than 

walk in small mincing steps. She even created the idea of lipstick in a tube 

for portability (it was previously sold in paper-wrapped cakes).

 Chanel’s designs are timeless — the tweed suit, quilted handbag, 

and Chanel No. 5 perfume work as well today as they did in the 1950s 

and 1960s. Even better, they are ageless, looking good on college coeds 

and their grandmothers alike. Chanel’s 

own designs may be out of your price 

range, but you can incorporate Coco’s 

signature looks and philosophy into 

your wardrobe, no matter what your 

budget. Here are some ideas to get 

you started.

b y  C O L L E E N  M C M A H O Nfashion icon

~Coco Chanel

A girl should be two things:

classy
         fabulous.and

Pearls were a CoCo Chanel 
signature, and these baroque 

white South Sea cultured pearl and 
diamond drop earrings set in 18k 
white gold by Mikimoto are both 

classy and fabulous!
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1. The Little Black Dress
 Before Coco, women wore black for mourning — think Queen Victoria. In the 
1920s, Chanel came out with black dresses in modern cuts with simple styling, 
and these quickly became an all-occasion staple, able to be dressed up or down 
depending on the formality of the setting.
 Today the little black dress, or LBD, is a fashion necessity. You probably 
have at least one in your wardrobe already! To do it Chanel style, choose a 
basic cut with a high neckline and a structured but comfortable fit, such as the 
sheath dress. Even if you are on a small clothing budget, buy the best quality 
you can, because this classic look can be worn for many years. You can use 
accessories such as cardigans or jackets, scarves, and jewelry to change the 
look and make this one of the most versatile pieces in your wardrobe.

2. Suits with collarless jackets and menswear fabrics
 Chanel also originated the use of menswear fabrics, such as tweed, 
in suits for women. The most iconic Chanel look is the boxy (but not 
frumpy!) two-piece suit with skirt and jacket. The jacket has no collar 
and often has contrasting trim, braid, or buttons. Jackie Kennedy, 
another style icon, was a big fan of Chanel suits and frequently wore 
them throughout her life.

 The Chanel-style suit has become a staple in women’s 
business wear at all price points. Like many of her designs, 
it is both comfortable and elegant. Because this is a classic 
look that will not go out of style, this is another place to 
buy the highest quality you can afford. Look for tweed 
or boucle fabrics, and solid colors. For less formal outfits, 
look for knit skirt and cardigan combinations. Steer clear of 
miniskirts — Coco never designed or wore skirts that were shorter 
than just above the knee!

3. Multiple chain and/or pearl necklaces
 Chanel loved to mix jewelry. One of Coco’s favorite looks was wearing multiple strands 
of pearls or simple chain necklaces.
 You can emulate this look by building a collection of jewelry that is easy to mix and mingle. Steer 
clear of big statement necklaces and look for single and multiple strands of beads or pearls, and chains of 
varying lengths and thicknesses. Mix and match the chains so that you wear several lengths. You can also use a simple floral 
brooch or clip (Chanel favored camellias) to hold several strands together.

fashion icon

“Dress shabbily and they remember the dress;

    dress impeccably and they remember the woman.” ~Coco Chanel

Pearl necklace by Mikimoto.
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“Fashion fades, only style remains the same.” ~Coco Chanel

4. Black and white
 Though Coco did occasionally dress in color, she was known for wearing predominantly black and white. The high contrast between black pants and a 
crisp white blouse, or a black dress with white trim, adds a note of drama to any look. When you do feel like adding in some color, both black and white 
are neutrals that coordinate well with almost any hue you choose. They also make a terrific canvas to set off a print scarf or a boldly colored handbag.
 You can’t go wrong with a basic black-and-white wardrobe. You will always have an outfit on hand that will look good, and when you mix and 
match with different colors and patterns or accessories, most people won’t notice if you wear the same basic pieces repeatedly.

5. Ballet flats
 Chanel took her inspiration from the flat shoes that dancers wore, right down to 
the tiny string that can be used to tighten them around the foot. Ballet flats 
fit her personal need for clothing that she could easily stand and walk in, 
and though heel heights and styles come and go, ballet flats remain a 
stylish shoe choice year in and year out.
 Wear ballet flats with longer, flowing skirts and a well-fitted top 
(think Audrey Hepburn) or trousers. Another signature Chanel 
look is the combination of these shoes with wide-legged pants 
and a horizontally striped jersey shirt with boat neckline. This is a 
more casual look that was inspired by sailors Chanel had seen on the 
docks of French cities like 
Marseilles. To get the true 
Chanel ballet flat look, 
choose flats that have a 
combination of matte and 
patent leather.

    “You can be gorgeous at thirty, 

charming at forty, and

   irresistible for the rest of your life.”

~Coco Chanel
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There’s a saying in fashion circles that if you hang onto something 
long enough, it comes back into style. It’s true. Of course, there’s 

also the corollary that if you’re old enough to have worn something 
the first time around, you should pass on it the second. Luckily, that part 

isn’t always true. Fine jewelry transcends all ages. It’s all in how you wear it. 
The 1980s were all about gold. Jewelry was big, bold, and shiny, to offset big 

hair and bigger shoulders. The trend was ubiquitous: buttons, zippers, buckles and 
handbag hardware also were gold-toned, and home decor centered more on brass 
than chrome. 

Then the 1990s came and design did an about-face. Shoulder pads gave way to 
slip-dresses, supermodels to waifs, and big hair to bed-head. At home, brass was 
out and stainless steel ushered in an era of industrial luxury. And in fine jewelry, 
a great whitewashing had begun: yellow gold went back into the jewelry box in 
favor of anything diamond, silver, white gold or platinum.

But design, like history, is cyclical. Yellow gold started coming back in the 
aughties, and now it’s a full-on fashion force. 

The World Gold Council reported gold jewelry demand in 2013 had the largest 
volume increase since 1997. Gold jewelry demand increased 6% in the fourth quarter 

of 2013 alone.

trends in gold

Hammered ball earrings by 
Ippolita, $650.

Gold bracelets by Ugo Calà, 
$2,290 - $2,710.

b y  H E D D A  S H U P A K



B . C .  C L A R K  M A G A Z I N E  [29

But we don’t need official figures to see that gold is hot. We saw it all over 
the red carpet, favored by It Girls like Lupita Nyong’o and Jennifer Lawrence. 
In case you sat out the Oscars, picking up a home magazine is proof enough 
that yellow is in: The Epoch Times recently labeled gold “the hottest trend for 
2014 home decor.” 

Of course, it’s never quite the same the second time around. Just as fash-
ion always comes back with just enough of a subtle shift to separate the new 
from the old, so do home and jewelry designs. Today, gold and copper accents 
warm up stainless steel and nickel. Think of adding a touch of old-fashioned 
luxe to modern industrial chic, not a 1980s brass revival.    

So, back to the original question: can you wear your Eighties gold without 
looking like a relic from Dynasty? Yes, but not without adding something new 
to bring it up to date. It’s the same rule as in fashion: one vintage piece is cool 
but vintage head-to-toe just looks like Grandma was your stylist.

“We’re really seeing a redefinition of jewelry pieces, a reimagining of the 
way we wear jewelry,” says Jamie Gage of LoveGold. Earrings may climb up 
or cuff the ear instead of the traditional down-facing dangle, or the 
design may pass through the front and back of the ear. Really 
modern: wear just one super-bold earring, not a pair.

“We’re also seeing multi-finger rings or delicate midi 
rings that only go up to the first knuckle. Or hand brace-
lets where a delicate chain goes up and over the hand,” 
says Gage. “It’s all about mixing and matching and lay-
ering.”

Layering, of course, means you always have a good ex-
cuse to add to your jewelry collection. Whether it’s stacks 
of bangles or chains, you can pile it on for a larger look. Here 
are the top gold trends, below. Just remember: whatever you wear, 
statement making is the way to wear it, so don’t be shy. 

Bold and Bright, 
Gold Is Fashion Right!

Earrings from the 
Lunaria collection by 

Marco Bicego, $2,510.

Link necklace from the 
Pois Moi collection by 

Roberto Coin, $12,600.

Bracelets by Ippolita
Skinny bangle, $1,295

Wide bangle, $4,500
Link bracelet, $2,595



This is the ultimate pile-it-on trend. Stack on rings and bangles, 
heap on layers of delicate chains, (especially with pendants), add 
dangling earrings and you’ve caught the modern romantic hippie 
vibe. 

Boho Chic 

Tell your own story with a bracelet that you create and talismans 
that have special meaning just for you. Gage says the latest trend in 
charms incorporates our digital world: maybe it’s a classic charm with 
a message in text-ese, LOL. Or if you don’t like the clank of a charm 
bracelet, incorporate a personal message into a ring, pendant or locket. 

Charm Bracelets

A bold power cuff sets off today’s modern minimalism. Whether it’s a tunic 
with sculpted space age shoulders or a modern power suit, finish it off with a 
power cuff in the boldest gold, or an openwork wire version that takes up vol-
ume yet still looks airy.

Sleek and Sculpted

Finally, no discussion of gold trends would be complete without 
a mention of recycled gold. A lot of gold is recycled anyway, but 
more and more designers are making a statement with it, and 
eco-conscious consumers are listening. 

Recycled  Gold

30]  B . C .  C L A R K  M A G A Z I N E

Rose Gold
Thanks to fashion designers, rose gold has really come into its own. 
While it’s always been favored in Europe, it’s finally caught on 
Stateside. By last summer, InStyle magazine had labeled it the 
#4 “must-have” fine jewelry trend, and it’s still going stronger 
than ever. Whether mixed with diamonds or any other metal 
or gem, the new “it gold” flatters almost every skin tone there 
is. Again, the trend crosses categories: copper accents are the 
rose gold of the home world.

“Yellow and rose are really having a moment,” says Gage. 
“People are starting to invest in fine jewelry that reads like 
fine jewelry.” Still, for sophisticated consumers who like the 
appeal of the inconspicuous, blackened or oxidized gold is 
precious without being obvious.

Top Trends 

Links and Chains
Go nonconformist chic in gold ear cuffs and studs that make a strong state-
ment — without safety pins. The Jewelry Information Center in New York 
says triangles are the most trending shape in fine jewelry; perhaps taking their 
inspiration from the studs and pyramids of modern punk?

Labyrinth double loop ring with 
diamonds by David Yurman, $3,950.

Necklace from the Roma 
collection by Mazza, 

$18,390.

Starburst cluster ring with 
diamonds by David Yurman, 
$3,500.

Coil ring with diamonds 
from the Naga collection 
by John Hardy, $2,600.



POIS MOI COLLECTION
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Heirloom
Few women understand the importance of jewelry in everyday life better 

than Ivanka Trump, whose roles as businesswoman, socialite, author and 

designer result in a richly varied lifestyle. Ivanka loves jewelry, and wears it 

daily, whether at work, serving as vice-president of development and acqui-

sitions for The Trump Organization, working at home as a busy mother or 

working with the artisans who bring her jewelry designs to life. 

What all her jewelry pieces have in common, aside from her distinctive 

style, is their appeal to a new generation of women with modern tastes 

combined with an appreciation for old-world craftsmanship.

One of the newest collections is the Empire, inspired by architectural 

silhouettes and iconic skyscrapers. The collection evokes the strength and 

style of today’s modern woman, and is punctuated by art deco details that 

are reminiscent of romantic architecture prevalent during that era, espe-

cially as manifested in Manhattan’s quintessential skyline. The pieces are 

alluring and bold, like New York City itself. The Empire collection is set in 

18k gold, and incorporates colored stones such as prasiolite and amethyst.

designer spotlight

Chic

Dangle earrings with amethyst 
and diamonds in 18K white gold, 
from the Empire collection.

Band ring with diamonds in 18K yellow gold, 
from the Metropolis collection.

Ring with amethyst, green tourmaline and 
diamonds, from the Empire collection.

designs classic luxury jewelry for the modern woman
Ivanka Trump
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 “New York City continues to be a great source of inspiration for the Ivanka 

Trump brand,” says founder and CEO Ivanka Trump. “At times, the city can 

seem larger than life, but some of the most impressive aspects of it are in the 

small details. The same can be said of style. The Empire collection captures 

some of the beautiful, architectural details of the city, perfectly suited for 

the strong, glamorous women who inhabit it.” 

Another outstanding new collection, the Metropolis Sol, beautifully 

captures the essence of the popular Metropolis collection as stylish 

day jewelry. The collection is a versatile line of jewelry containing 

subtle hints of diamonds throughout, giving this collection an un-

derstated, polished touch. 

Ivanka Trump is the founder and principal of the Ivanka Trump 

brand, which includes fine jewelry, footwear, handbags, outerwear, 

apparel, fragrance, sunglasses, home, belts, hats, gloves, scarves 

and children’s footwear. In 2009, she published her first book, 

“The Trump Card,” a New York Times and Wall Street Journal 

Best Seller. Trump received her bachelor’s degree in real es-

tate from the Wharton School of Finance at the University 

of Pennsylvania, graduating cum laude.

Open octagonal earrings 
with diamonds in 18K 
yellow gold, from the 
Metropolis collection.

Pendant necklace with amethyst and 
diamonds in 18K white gold, from the 
Empire collection.

IT necklace with diamonds 
in 18k yellow gold, from the 

Metropolis Sol collection. 
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 Men stepped out of the recession with 
bag on hip and bracelet on wrist, proclaimed The New 
York Times in 2012, and since then, accessories have 
become even more important to the modern man, as 
his perception of fashion continues to grow.

 “The recession has taught men that looking fashionable can be a key component to 

getting and keeping a job,” says jewelry stylist and TV host, Michael O’Connor. “Acces-

sories give men more opportunities to make a personal statement on traditional fashion. 

Men are feeling more confident about experimenting, realizing they have more options 

available to them than ever.”

 Smart designers and otherwise iconic female brands caught the news 

early that men’s jewelry was on the rise and have been building on the category 

recently. O’Connor recognizes artists like John Hardy and David Yurman as 

pioneers.

 When it comes to fashion accessories, ex-

pressing individual style for a reasonable price is 

now more possible than ever. Designers today are 

using a broad range of materials including alternative 

metals, leathers, and exotic stones.

b y  D E B O R A H  Y O N I C Kaccessories for him

ABOUT TOWN
Mixed metals, precious gems, and cuff bracelets are dominating men’s jewelry
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MAN

Red Tiger’s Eye bead bracelet by 
David Yurman, $425.

Meteorite cross tablet by 
David Yurman, $995.

Braided leather 
bracelets by John 
Hardy:
Bronze station with 
brown diamonds, 
$1,295
Sterling silver station, 
$695

Black spinel cuff links by IB 
Goodman, $395. 
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Embracing Bracelets
 Bracelets are probably the most popular choice in men’s jewelry next to the wristwatch. Favorite styles 

mix materials like precious and alternative metals with woven leather and rubber, multi-colored sail cord, 

gem, or exotic wood inlay, and diamond details. Bead bracelets are very popular from designers like Yur-

man and Hardy, mixing detailed silver clasps with gems such as carnelian, lapis, and black onyx. Moreover, 

cuff styles with interesting patterns and new takes on the ID bracelet with gem inlay are trending.

 In rings, right hand fashion bands are strong in mixed metals with diamond accents (black and cognac 

are favorites) or inlaid with other materials like enamel or wood. The signet ring remains a favorite style, 

not only in classic monogrammed gold designs, but also showcasing gem centers (carved, cabochon, inlay, 

pavé) and mixing metals (i.e. titanium and yellow or black gold).

 In cuff links, designs range from traditional classics to whimsical, lifestyle imagery like mermaids, 

dragons, lions, eagles, and skulls. In necklaces, new takes on dog tags are especially popular. Designers 

are working tag pendants in much the same way they are bringing new takes to the basic signet ring, with 

interesting gem centers, unique engraved patterns, and mixed metals, colors, and textures.

Chevron ID bracelet with Red Tiger’s 
Eye by David Yurman, $850.

Tie bar from the Waves collection 
by David Yurman, $295.

Carbon fiber band ring by 
David Yurman, $425.

Black garnet dragon head 
bracelet by John Hardy, $495.
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Skull necklace with 
black sapphires by 
John Hardy, $595.

accessories for him



MAN 
UP.

No one needs to tie your ties, mix your 

drinks, or close your deals. 

You know how to handle yourself.

And everything about you speaks to that.

Show the world what you’ve got 

. . . and wear it well.



Gem Curious
 “What’s most exciting in men’s design is a growing fascination with gem material 

like black and brown diamonds, sapphire, tanzanite, abalone, and mother-of-pearl, 

even meteorite,” says Mark Melancon, precious and contemporary metal band man-

ager for Stuller. Cohen cites greater use of color expressed not only in stones, but also 

enamels, dyed leathers, and plated metals.

 And don’t forget the diamonds. After all, why should the most precious stone on 

earth be reserved only for women!

Black volcanic and black 
sapphire lava cuff links 
by John Hardy, $695.

Tag necklace from the 
Waves collection by David 
Yurman, $1,500.

Tag necklace from the 
Meteorite collection by 
David Yurman, $1,085.

Leather ID bracelet from the 
Waves collection by David 
Yurman, $1,300.

Black diamond ring from the 
Waves collection by David 
Yurman, $1,600.

Working mechanical 
watch movement cuff 
links by Antora, $445.
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accessories for him

Enamel rooster cuff 
links by Antora, $705.

Mother-of-pearl cuff links 
by Antora, $380.



Ondoro Wood
Distinctively striking as a stylish companion 

for lovers of superior writing culture.  
Barrel made from smoked oak wood 
available in Fountain Pen, Rollerball, 

Ballpoint and Mechanical Pencil.



Marco Bicego revisits his love of nature this year 
with Lunaria, a collection inspired by the translucent, 
disc-shaped seed pods of the Lunaria flower. This 
unique, organic shape is beautifully interpreted by Bi-
cego with petal-like discs of gold that are linked by 
chains. The surfaces of the “pods” are engraved using 
the brand’s signature Bulino technique, a satin finish 
that lends itself particularly well to the motif because 
it creates an organic look, an essential expression of the 
Marco Bicego style.

Each delicate, 18k gold petal-like element is sur-
rounded by a carefully forged frame that is given a 
contrasting high polish, for an even closer resemblance 
to the Lunaria pod of nature. The collection includes 
necklaces, rings, bracelets and earrings, some of which 
incorporate precious gemstones cut in slices to repeat 
the shape of the flat, petal-like gold elements. 

The Delicati collection, also new, is a reflection of 
two things. First, it is a recognition of the trend in jew-
elry toward smaller, more delicate pieces that 
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Marco Bicego’s  

Delicacies

b y  C A R O L  B E S L E Rdesigner spotlight

Bracelet from the Delicati 
collection, $595.

Hand engraved earrings with 
aquamarine from the Lunaria 
collection, $3,140.

Delicati and Lunaria celebrate the jeweler’s 
love of nature, travel and delicious baubles

Hand engraved necklace with 
aquamarine from the Lunaria 
collection, $10,100.



marcobicego.com
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are often worn in multiples – like a treasured assortment 
of pretty delicacies. Secondly, it is a celebration of Marco 
Bicego’s most popular collections. The designer has recreated 
the minute details of carefully selected models from current 
collections and reinterpreted them with new dimensions that 
are just right for our times. Delicati is also dedicated to the 
joy of travel, with designs taken from his creations that are 
named for exotic places, including Jaipur, Murano, Africa 
and Siviglia. 

Delicati also stands for “delicate,” reflecting the tremen-
dous care that is taken to hand craft each precious piece. 
Every bracelet, earring and necklace in the collection is de-
signed and finished by hand in Italy, using 18k gold, precious 
colored stones and brilliant cut diamonds. The characteristic 
Bulino technique of hand finishing identifies it as a Marco 
Bicego creation.

Marco Bicego began his training as an artisan at the atelier 
of his father, a master jeweler, in the Veneto region of Italy. 
He went on to create his own jewelry collection more than 
10 years ago, which has since become instantly recognizable 
for its signature multi-textured finish, and for designs that 
merge organic, natural forms with classic silhouettes. Each 
piece is made according to the tradition of Italy’s master 
craftsmen. “All my creations must be manipulated by hand 
in order for them to represent a unique and luxurious expe-
rience,” says Bicego. 

Necklace with blue topaz and 
diamonds from the Delicati 
collection, $1,045.

Hand engraved 
earrings from the 

Lunaria collection, 
$2,400.

Hand engraved bracelet from the 
Lunaria collection, $2,070.

Dangle earrings 
from the Delicati 
collection, $465.

Necklace with diamonds from the 
Delicati collection, $1,430.
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Time Trending
The wristwatch is the ultimate accessory, with the power to give your wardrobe an instant boost. 
It can also help you to express your individual sense of style, navigate the depths of the ocean, 
or time your favorite athlete. Here is a glimpse of some of the latest trends in watches.

b y  C A R O L  B E S L E Rwatch trends

Rolex Oyster Perpetual GMT Master with a distinctive red and blue bezel (which Rolex 
lovers call the “Pepsi” because of its coloring). The new watch captures the color code 

of the original 1955 version of this iconic model, but with a Cerachrom bezel for the first 
time — a special ceramic alloy created by Rolex. It is a particular color combination that 

is extremely difficult to do in ceramic, not just in terms of achieving a seamless break 
between red and blue halves — a major accomplishment in itself — but because this 

particular shade of red is a challenge.

Powered by the in-house Calibre 1887 movement and inspired by the 
Calibre 16 design, Tag Heuer’s Carrera Calibre 1887 Chronograph is 
a classic reborn. Ultraresistant ceramic on the tachymeter bezel and 
unscratchable sapphire on the caseback protect a 43 mm case of fine-
brushed and polished steel.

Ceramic Bezels
Ceramic was introduced to the watch industry in the late 1990s and has since 

become one of watchmaking’s most important materials, taking its place next to 

gold and stainless steel. Ceramic’s magic lies in its properties of indestructability. 

It is temperature-resistant, hypo-allergenic, and will never rust, rot or scratch. It is 

also bullet-proof — ceramic is used to make vests that can stop bullets from high 

caliber rifles — and is used to make knife blades that stay sharper longer than steel. 

Ceramic can be infused with any color and is blessed with a silky texture that takes 

a high polish. All of this makes it particularly useful for bezels, the outer ring that 

joins dial and case, and is the most susceptible to knocks and scratches. No more! 

Ceramic keeps the modern timepiece scratch-free and fresh looking.
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Daring Diver’s Watches
A great dive watch not only serves a style function — as a sporty accessory — it is essential 

equipment for divers who want to survive their plunges into the ocean depths. A good diver’s 

watch should be water resistant to at least 100 meters. It should have a unidirectional rotat-

ing bezel so you can time your dive without the possibility of malfunction. It should have a 

screwdown crown and caseback, heavily luminated hands and markers, and a helium valve for 

decompression during deep dives. Here are our top choices for this year’s new dive watches.

The stylish OMEGA Seamaster 
Planet Ocean 600M pays homage 
to OMEGA’s dive watch heritage. 

The blue unidirectional rotating 
divers’ bezel is mounted on a 
42 mm titanium case and is 

presented on a titanium bracelet. 
The OMEGA Seamaster Planet 

Ocean 600M is water resistant to 
60 bar (600 metres / 2000 feet), 

and has a helium-escape valve. 
The OMEGA Co-Axial calibre 8500 

is at the heart of this certified 
chronometer.

The Breitling Superocean Chronograph II is water-resistant to 
500 m (1,650 ft) and combines a youthful, dynamic and mod-
ern appearance with a high-performance self-winding move-
ment chronometer-certified by the COSC. The ultra-sturdy 
case is fitted with a screw-locked crown and safety push 
pieces that can only be activated once they are unlocked. 

Rolex Oyster Perpetual Sea-Dweller 4000 is the latest, updated version of a model that was first launched in 
1967 as the Sea-Dweller 2000 (water resistant to 2,000 feet). The new one is the Sea-Dweller 4000 (water re-
sistant to 4,000 feet). The only other revision of this iconic model was in 1978, also rated to 4,000 feet. New 
is the black Cerachrom bezel with PVD platinum markers, gold Chromalight hands and markers, blue Parach-
rom hairspring (in Caliber 3135) and a bracelet with Glidelock extension system and Oysterlock safety clasp. 
The case is stainless steel, and retains the look of the ’70s version, including the famous helium escape valve.

watch trends
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Vintage Watches
One of the most interesting trends in luxury watchmaking today is 

the combination of classic, traditional styling with state-of-the-art 

mechanical movements. Thus, the elite Swiss brands honor their her-

itage while continuing to build on the classic concepts of mechanical 

watchmaking. Here are some of our current models that reflect the 

style and heritage of traditional watchmaking, using calibers that rep-

resent the modern standard.

The TUDOR Heritage Black Bay derives its overall 
lines and its domed crystal from the brand’s first 
divers’ watch, the TUDOR Submariner, launched 
in 1954. The very opposite of a mere re-edition, 
the TUDOR Heritage Black Bay’s historic aes-
thetics are preserved and injected with modern 
touches to update its iconic status.

Combining history, tradition and precision, the Longines Heritage 
1973 is based on a model produced by the brand in 1973. This new 
creation is fitted with the exclusive Longines column-wheel chrono-
graph movement. While the elegance of the 70s has been updated 

to suit modern tastes, the cushion-shaped case is thoroughly vintage 
and true to the original model. 

In 2007, Patek Philippe relaunched a 
legendary collection that had literally 

been in limbo for eighty years: the Chro-
nometro Gondolo. The newest addition 
to this collection, Ref. 5098R, features 
an 18K rose gold case and a matching 
dial. The warmth that it radiates played 

a particularly important role in the art 
nouveau and art deco periods. 



As with any wine, the temperature at which you serve pinot noir is key to perceiving the nu-
merous and subtle flavors. Serving a glass at the right temperature will enable you and your 
guests to experience everything the wine has to offer.

First of all, a little background is in order. A pinot noir wine starts with pinot noir 
grapes, which are grown all over the world. The most famous pinot noirs are grown in 

France’s Burgundy region, but many other wonderful varieties come from California 
and Canada. Interesting tidbit: A champagne is produced by blending chardonnay 

and pinot noir grapes. Pinot Noir’s darkened reddish color comes from the pro-
cess used to produce the wine, where the clear pinot noir juice is left touching 
the dark grape skins.

What flavors should you expect from a properly served glass of pinot noir? 
After all, the primary reason to be mindful of serving temperatures is the 
subtle flavoring of the wine. Though pinot noir’s notes do vary from region 
to region, there are nevertheless a few common flavors you can expect to 
find in a well-served glass: smoke, black cherry, mushroom, leather, plum, 
tomato, berries, and earth. A well-served pinot noir will also have a rich, 
velvety, soft, and full to medium-bodied quality.

And what about serving temperature? Finding the best temperature to 
store and serve pinot noir involves a delicate balancing act. Do it right and 

you will preserve all the above-listed characteristics perfectly. Your wine 
will stay a beautiful balance of fruit, alcohol, and acidity that reveals the subtle 

nuances of flavor.

Serving temperature does not change these characteristics, contrary to popular belief. 
Temperature affects the degree to which your palate can interpret them. Pinot noir is 

best served at slightly below what most consider room temperature. It is a myth that red 
wines are room-temperature wines. Room temperature is too warm. Lighter-bodied red 

wines like pinot noir should be served around 55 degrees Fahrenheit, or 12.8 degrees Celsius. 
As you serve the wine, be careful to hold the glass correctly. Hold the stem of the glass such 
that your hand does not warm the wine as you pour and as you lift the glass to your lips. If 
you’re drinking with stemless glasses, only pick up the glass when you’re planning to take a sip.

It can be helpful to store bottles of pinot noir in a basement or refrigerator to help them last 
longer. Storing bottles at room temperature means you have to cool them down prior to 
serving, typically by leaving them in the refrigerator for two hours. Don’t cool them down 
too far or you’ll miss more subtle aspects of the wine.

Storing the wine in an area that’s too warm, on the other hand, can actually affect the 
wine’s flavor profile. If you store a pinot noir, or any wine, in a place where it will be 
too warm for a long period, the wine can age prematurely, or the flavor may break 
down. The same goes for storing the wine at temperatures that are too cold. The best 
temperature for storing red wines, like pinot noir, is the same temperature at which 
they are best served.

wine & spirits

Pinot Noir
how to serve your
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Thanks to its long history in watchmaking, the United States 
is fertile ground for a new generation of watch companies with a 
Made in America hallmark of distinction. Shinola takes it one giant 
step further, offering not only American-soil roots but also a “Built 
in Detroit” ideology. Most compellingly, Shinola turned 30,000 
square feet of space in the former Argonaut building in midtown 
Detroit into a state-of-the-art watch manufactory, thus melding the 
city’s storied past with a confident anticipation of its future. 

The company’s first timepiece, the much-anticipated limited 
edition Shinola Runwell, formally introduced in 2013, sold out 
in an astounding eight days. It was followed by new designs in 
the Runwell style, as well as other collections with such interest-
ing names as The Birdy, The Brakeman, and The Gomelsky, each 

t h e  s h i n o l a  w a t c h  b r a n d  i s  p r o u d l y  m a n u f a c t u r e d  a n d 
ass emb l ed  i n  de tro i t,  and  a l r e ady  has  a  l o ya l  f o l l ow i ng

Made in America

b y  N A N C Y  O L S O Ndesigner spotlight

The Gomelsky, 36mm 
steel case with rose 
gold-colored bezel 
and white dial. $595  

The Runwell Chronograph, 47 mm, with 
black dial and orange accents. $775  

 ShinolA
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distinguished by its unique shape and character. The all-quartz 
steel watches come in a variety of sizes and styles, from a 28mm 
ladies Runwell to 47mm chronographs. The timepieces display 
the name and number of the watch movement on the dial and 
reveal each piece’s serial number on the caseback. And not sur-
prisingly, the finely crafted straps offer Shinola yet another op-
portunity to walk its talk: each strap is also made in America.

The leather straps are produced by the Shinola Leather Co. 
in Detroit and Hadley-Roma in Largo, Florida — from Ameri-
can leather, of course. The U.S.-born Hadley-Roma, founded in 
1903 in Hadley, Massachusetts, has grown its stellar reputation on 
its American-made products, including watch straps in a variety 
of styles, colors, and materials. Shinola’s rubber straps, found on 
some of its sports-style watches, are made from American rubber 
by Stern Manufacturing in Staples, Minnesota. 

Entirely hand assembled in Detroit, the Runwell collection is 
characterized by its round steel case — some with PVD coatings 
— and retro spirit. The watch comes on a strap or bracelet, and 
offers a variety of dial color options and functions. The Brake-
man, available in 40mm or 46mm, is characterized by its cush-
ion-shaped case and date window at 3 o’clock. 

Women are not left behind when it comes to Shinola’s range of 
timepieces. The 34 mm Birdy features a round case and slender 
bracelet or double-wrap strap in on-trend colors — like orange 
or white leather. And the Gomelsky, with its cushion shape and 
small seconds at 6 o’clock, is a go-to watch for day or evening.

A special collector’s club named The Foundry was established 
by Shinola exclusively for owners of its limited edition products, 
thus the company is well poised to entertain a variety of collectors 
and their myriad interests. Membership benefits include invita-
tions to private events, an annual tour of the Shinola Detroit fac-
tory (airfare not provided), first access to limited edition watches 
and previews of upcoming products.

In partnership with Ronda AG, the Swiss quartz movement 
manufacturer, Shinola employs about 285 people, the vast major-
ity of whom call Detroit their home town. In 2012, Swiss watch-
makers were brought on site to teach the intricacies of watch and 
movement assembly to the newly hired staff, and the result is a 
team-spirit enthusiasm that is palpable — and transcendent, since 
there is much more at work here than watchmaking. 

Shinola’s larger mission of bringing manufacturing back to the 
U.S. is evident at every turn, from its investment in the city, which 
it affectionately dubs, “the new watchmaking capital of America,” 
to the quality of the watches, proudly marked “Built in Detroit” on 
the caseback. Bedrock Manufacturing, parent of Shinola, thought-
fully considered a number of other locations besides Detroit. But 
with its long legacy in American manufacturing — and its enthusi-
astic work force — the Motor City won out, hands down.

The Brakeman in steel 
with a blue dial and date 
on a leather strap. $675  

The Shinola Runwell with 
Date, 36mm rose gold-
colored case. $800  
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The Power of

 Probably the most important way we reflect our indi-

viduality is by the clothes and jewelry we wear, and color 

is essential to this process.

 “Jewelry and color go hand-in-hand,” says Leatrice 

Eiseman, executive director of the Pantone Color Insti-

tute, the world’s foremost authority on color. “Color is 

intrinsically why people buy jewelry and their choices 

are largely emotional. People choose a color because they 

respond to it.”

 While the biggest trend in jewelry is color, it in-

volves not just the traditional gems of ruby, emerald 

and sapphire. Today, color comes from a wide variety 

of gemstones, including the large families of tourmaline, 

spinel, jade, garnet, and topaz, as well as tanzanite, iolite, 

opal, peridot and morganite, plus the more affordable 

”semi-precious” gems of the versatile quartz family, such 

as amethyst, citrine, prasiolite and rock crystal. While the 

classic look of white diamonds may be “forever,” color-

ful gemstone jewelry offers a different approach to style. 

These vibrant accessories can dress up or down a partic-

ular outfit, depending on the mood of the wearer. They 

are fun and fanciful.

 For fall 2014, Eiseman says we are seeing a season of 

untypical colors in fashion, colors that are “more reflec-

tive of imagination and ingenuity.” She adds that these 

colors and combinations are not bound by the usual hues 

for fall. “There is a feminine mystique that is reflected 

throughout the palette, inspired by the increasing need 

for women everywhere to create an individual imprint.”

b y  C Y N T H I A  U N N I N A Y A R

The colors we choose to surround 
us play a major role in how we feel

color trends

Color

Multi stone earrings from the 
Murano collection by Marco 
Bicego, $3,905.
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Top Ten Colors for Fall 2014
 In the Pantone Fashion Color Report Fall 2014, listing 
the ten most prominent colors for the season, purple 
is the favorite, with the captivating and intriguing Ra-
diant Orchid, the Color of the Year. At the other end 
of the violet spectrum is Mauve Mist, a romantic and 
elegant purple shade reminiscent of the deco era. Mov-
ing even warmer, the red shades are seen in the exotic 
Sangria, which evokes a sense of glamorous adventure 
and faraway destinations, and Aurora Red, a more so-
phisticated shade that adds verve and spark. Either red 
can be paired with Cypress, a powerful and majestic 
dark green with a lofty presence.
 As for the blues, Bright Cobalt, with a slightly green-
ish undertone, offers a subtle twist on the traditional 
cobalt blue, while Royal Blue provides more com-
plexity and excitement than the average navy, while 
still remaining versatile. Bright Cobalt goes well with 
Sangria and Cypress, and Royal Blue is a natural with 
Mauve Mist and Aluminum, a stainless steel shade that 
serves as a complex neutral. Autumnal colors include 
Cognac a cultured brown, making the shade unexpect-
edly ideal for evening wear. Rounding out the top ten 
colors for Fall is Misted Yellow, which alludes to the 
promise of spring to come.

bright cobalt

cypress

royal blue

Determining the Trends
 When asked how the trends are determined, Eiseman explains that 
there are two slightly different processes, depending on whether it is 
the Color of the Year or Colors of the Season. “For the Color of the 
Year, such as Radiant Orchid, we determine it well in advance of the 
year. We travel the world and look for increased usage of a particular 
color or family, in all domains, including films, technology and art. We 
also consider the overall mood of the nation and the world. What color 
symbolizes this general mood? We then take all of these clues and place 
them next to each other. If we see the same color in many areas, then 
it becomes a candidate for Color of the Year.”

color trends

Green onyx, peridot 
and turquois bracelet 
from the Renaissance 

collection by David 
Yurman, $3,400.

Prehnite, opal and diamond 
necklace by Spark, $8,295.

TUDOR Heritage Chrono Blue 
watch, $4,425.

Carved Murano glass and 
diamond ring, $2,675.

Carved Murano 
glass and diamond 
necklace enhancer, 
$2,875. 

Mint quartz, milky aquamarine 
and diamond ring by Vianna 
Brasil, $4,065. 



 For the colors of the season, epitomized by Pantone’s designer sketches, Eiseman explains that the process is 
more straightforward. “We ask designers to submit illustrations of the colors they will use in the upcoming seasonal 
shows along with their reasons and influences. We put this information into a computer and look at the percent-
ages of designers tending towards a particular color direction. Based on what the designers are actually using, we 
then come up with our list of the top ten colors. This all happens approximately six to eight months ahead of the 
seasonal fashion shows.”

 How long do colors remain “trendy,” or “in?” 
Eiseman continues that some examples of col-
ors that came in and went out quickly were the 
yellow-greens and the oranges. “On the word-as-
sociation surveys that we do, the oranges and yel-
low-greens were way down at the bottom – people 
did not respond well to them. There was a time 
when orange was all about fast food. But there has 
been a big turnaround. Today, people have seen 
what Hermès has done with orange, and it has be-
come aspirational. Even though you still see arti-
cles stating that trends pass quickly, I don’t agree. 
There is evidence of this in fashion where design-
ers continue to use yellow-greens and orange even 
though Tangerine Tango was the Color of the Year 
three years ago.”
 The longer lifespan of colors in jewelry is cer-
tainly exemplified by the continuing popularity of 
pieces crafted with beautiful orange gems such as 
fire opal, citrine and topaz, as well as the entic-
ing yellow green tones of peridot and beryl. With 
colorful jewelry as an accent to fashion, you are 
communicating both the power of color and the 
power of your personality.

radiant orchid
mauve mist

Amethyst, indigo quartz, clear 
quartz and diamond bracelet by 
Vianna Brasil, $9,015.

sangria
aurora red

cognac

Amethyst, Mother-
of-pearl, agate and 

diamond necklace by 
Roberto Coin, $5,940.

Citrine and whiskey citrine cuff by 
Vianna Brasil, $7,735.

Circle necklace with 
cognac diamonds 
by Roberto Coin, 
$9,800.

Braided ring with red sapphires 
by John Hardy, $1,800.

Lipstick and Scarlet 
quartz doublet drop 
earrings by Ippolita, 

$395.
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New Designer Collections 
Exclusively at BC Clark Jewelers 

Astley Clarke
Headquartered in a beautiful cobbled mews, Astley 
Clarke London is recognized as one of the UK’s leading 
Fine Jewelry Brands.  From iconic bracelets to sumptu-
ously colored rose-cut gemstones and micro-pavé dia-
monds, each piece of Astley Clarke jewelry is designed 
using traditional hand-drawn techniques in the London 
Design Studio.  From the grandest ideas, Astley Clarke 
has been built on a simple belief that every woman should 
be afforded the luxury of intelligent design in fine jewelry.

“Our vision is to celebrate design and preciousness in fine jewellery and to 
create a brand that represents all that is good and proper about British luxury.”
~Bec Astley Clarke

fresh designs

Megan Thorne
Drawing inspiration from her background in fashion ap-
parel design, Megan Thorne has a uniquely fluid and femi-
nine style utilizing delicate laces, vibrant joyful prints, and 
fine textile weaves.

An artist and artisan, Megan touches every piece of jew-
elry created in her Fort Worth, TX studio – designing, 

drawing, fabricating, casting, setting, and finishing jewels.  It is this intimacy 
with her craft and materials that brings forth the integrity of every piece 
and the intricacy of her designs.  And it is this attention to detail, design and 
workmanship that instantly transforms a ring or necklace into an heirloom 
piece, one that will travel through generations with timeless elegance.

At BC Clark Jewelers, we strive to stay a step ahead of the trends as we 
continually search the world to bring you the hottest new collections from 
up-and-coming jewelry designers. 

New Arrivals at our Downtown Store



Heather Moore Jewelry is the finest personalized collection.  Each 
name, date and symbol is hand stamped with vintage tooling and 

made to your specifications with recycled precious metals.
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New Arrivals at our Northpark Store

Ugo Calà
As a young boy, Ugo Calà spent time in 
his father’s barber shop in Florence, Italy 
where he was able to rub elbows with 
many of the greatest master craftsmen 
and goldsmiths of the time.  This led to an 
apprenticeship with one of these famous 
jewelers at the age of 14, which was the 
turning point for his future.

The Ugo Calà jewelry collections are inspired by the forms, colors, 
and splendor of nature. Each piece takes a step beyond tradition — 
without ever forgetting its importance. The Ugo Calà style intercepts all 
the nuances of femininity. Continual observation of society and its evo-
lutions, new lifestyles and schools of thought combine with study of the 
farthest-reaching frontiers of art to give rise to the Ugo Calà collections.

Lana Jewelry
Designer Lana Bramlette is known as the “Queen 
of Hoops.” Lana Jewelry is a sleek, modern, fine 
gold line that has been worn by the world’s most 
famous, stylish and beautiful women. Founded in 
2002, the unmistakable collection of sexy, stream-
lined, architectural pieces stands alone in the con-
temporary fine jewelry world. The collection of 
luminous flat gold earrings, layering necklaces, 
stackable bangle bracelets and rings are timeless. 
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New Arrivals at our Penn Square Store

Forevermark Collections
Forevermark diamonds are hand-selected for their beauty and their rarity. Less than one percent of the world’s diamonds are eligible to be-
come Forevermark. Each Forevermark diamond is also responsibly sourced, originating at a carefully selected mine that benefits the people, 
community and country where it is located. Tracing each diamond along its journey, Forevermark ensures strict business, environmental 
and social standards are met at every step. Every Forevermark diamond receives a unique inscription, a symbol of the Forevermark promise 
of beauty, rarity and responsible sourcing. This promise means you can be proud to own and wear your Forevermark diamond forever.

In addition to BC Clark’s own Gravity Forever collection featuring Forevermark diamonds, we are excited to introduce two new Forev-
ermark diamond jewelry collections.

Jade Trau for Forevermark
Jade Lustig, a native of 
New York, is inspired by 
vintage and contempo-
rary designs, putting her 
unique spin on meticu-
lously crafted diamond 
jewelry that is relevant 
today and to be treasured 
for years to come.

Rahaminov for Forevermark
Award-winning designer, Ta-
mara Rahaminov Goldfiner, 
has an expert understanding 
of diamonds gained through 
the heritage of her family’s 
business, and adds to the mix 
her innate sense of style. Her 
designs have a romantic qual-
ity and, at the same time, an 
allure flattering to the wearer.
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Less than one percent of the world’s diamonds can carry the Forevermark inscription
- a promise that each is beautiful, rare and responsibly sourced.

A TRUE PROMISE  WILL  NEVER BE BROKEN

Forevermark is part of The De Beers Group of Companies.
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Your wedding jewelry guide: engagement and wedding rings, wedding-day jewelry, gifts for your bridal party, and more

Your B.C. Clark Jewelers





MModern Designs
 In the latter half of the 20th century, the Tiffany-style solitaire setting 

became the standard for American engagement rings, and has remained 

so until recently. It is still hugely popular, but more and more women 

are entranced with vintage-style milgrain work, halo settings, cushion 

cut diamonds, and micro-pavé (oddly enough, this vintage-inspired 

trend was made possible only with the very modern development of 

CAD-CAM technology).

 The round brilliant still remains the number-

one diamond shape, but more and more brides 

are choosing cushion, Asscher, oval, princess, 

radiant, and other special cuts.

b y  H E D D A  S C H U P A K

ringing in the trends

wedding planner
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 Today the engagement ring that most couples want to buy is 

the one that best reflects their personal, unique style. Personal-

ization and customization are common — indeed, almost stan-

dard. Some couples still abide by the more traditional method 

of having the groom select a ring and present it to the bride, 

but more often, the couple chooses it together.

18K white gold split shank 
halo cushion cut diamond 
ring by Henri Daussi.

Round diamond, cushion 
halo: two-tone 18k rose 
and white gold, from 
Precision Set.

Platinum artisan pavé ring with 
cushion cut and half moon 
diamonds by Harry Kotlar.

18K two-tone halo ring 
with fancy intense yellow 

cushion cut diamond.





Halos, Celebrities, & Colors
 The halo setting (a center stone surrounded by 

a “halo” of smaller stones) is the biggest thing to 

hit engagement ring design since the Tiffany set-

ting. The halo adds visual interest to a single stone, 

while incidentally making it look way bigger. It’s a 

win-win all around.

 Celebrity engagements are one of the biggest 

influences on engagement ring trends. While en-

gagement ring designs do mirror general jewelry 

style trends, the celebrity trend emerged big in the 

1960s with the public’s fascination over Elizabeth 

Taylor and her engagement ring from Richard 

Burton.

 Today, we know what a celebrity’s ring looks 

like almost before her groom pops the question. 

Recently, lots of them featured cushion cut center 

stones — in a halo, of course. To wit: Tennis star 

Ryan Sweeting proposed to The Big Bang Theory’s 

Kaley Cuoco with a 2.30ct cushion cut halo set 

engagement ring. Not to be outdone, Tim With-

erspoon popped the question to former Destiny’s 

Child singer Kelly Rowland with a 4ct cushion cut 

in a halo setting and pavé band. Then rapper Big 

Sean presented Glee star Naya Rivera with a 4-5ct 

cushion cut in a platinum halo setting with pavé 

band.

 The cushion cut — so named for its softly 

rounded corners that resemble a pillow — is the 

third most popular style after round and princess 

(square). Some diamond dealers even say it has 

supplanted the princess as number two. The cut 

dates back 200 years and was once considered 

the cut of royalty. Today’s versions, however, use 

modern cutting technology to imbue this vintage 

style with renewed sparkle.

 Other trending styles include floral designs, 

east-west settings, colored gemstone centers, 

mixed metals, and twisted bands. In an east-west 

setting, an elongated stone such as an oval, radiant 

cut, or marquise is set sideways across the finger, 

as opposed to the traditional north-south direction 

up and down the finger. This modern setting has 

reignited the popularity of cuts like pears and mar-

quise, which largely fell out of favor in the 1990s.

 Color is a huge trend. Color has been big in 

fashion, and the appeal crosses over into jewelry. 

First, there’s the Kate Effect: Kate Middleton (aka 

the Duchess of Cambridge) wears the sapphire 

engagement ring belonging to the late Princess 

Diana, Prince William’s mother, which has driven 

acceptance of not only sapphires but also other 

colored gemstones as a center stone. According 

to Gizzi of the Jewelry Information Center, the 

newest way to wear color is in the reverse: colored 

gems flanking the center diamond.

 Fancy color diamonds and mixed metals are also 

trending. Whether platinum and yellow gold, pink 

and white gold, or even blackened metals for the 

hipster bride, mixing metals adds a personal 

touch to the standard engagement ring. 

According to Severine Ferrari, editor-

in-chief of YourEngagement101.

com, “Yellow gold has made a big 

comeback, as well as fancy yellow 

diamond centers. Rose gold and 

pink accents are very strong, too.”

wedding planner
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18K two-tone double halo ring 
with fancy light yellow cushion 

cut diamond.

18K rose gold “wood nymph” 
oval ring by Megan Thorne.

18K yellow gold “plume” round 
ring by Megan Thorne.

18K white gold split 
shank halo ring with 
cushion cut blue 
sapphire by Eichhorn.

18K white gold split shank 
halo ring with round and 
trapezoid diamonds from the 
Gravity Forever collection by 
BC Clark.

18K white gold ring with rose 
gold accent by Frederic Sage.





W
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Wedding band trends
 For many couples, the rush of excitement about getting engaged quickly morphs 

into the hectic details of planning a wedding. So much so that the most lasting sym-

bol of the marriage — the wedding band — is left as an afterthought. But wedding 

bands, too, have their design trends. There is always the classic plain gold or platinum 

band, but more and more couples view the wedding ring as a style statement as well as 

an outward sign of their commitment, especially women who don’t wear their engage-

ment rings.

 Severine Ferrari says the leading trends for wedding rings are intricate designs for 

the woman’s band, and black diamonds and texture for the men’s band. Alternative 

metals such as tungsten and titanium are also popular for men’s bands, because of their 

modern high-tech appeal and their relative indestructibility. But again, remember those 

Romans: no reason a guy can’t also have two wedding bands: his gold or platinum ring 

for the ceremony and to wear for dress, and the second contemporary metal band to 

wear for sports.

 And, of course, multiple bands give women fashion options. “Stacking bands let 

women achieve a balanced aesthetic. One band on top of the engagement 

ring balances the ring on the bottom,” says Gizzi. “Some women 

continue to stack on bands after the ‘I do.’”

don’t forget the band
Women’s 18K white gold 
infinity twist diamond band 
by Simon G., $1,805.

Women’s 18K white gold floral 
diamond band by Simon G., $1,980.

14K rose gold 
hammered band by 

Diana, $1,260.

Palladium band with coin 
edge and Moonscape finish 
from the Gravity collection by 
BC Clark, $1,290.

Black zirconium band 
with rose wood inlay and 
diamonds by Lashbrook, 

$3,875.

Grey titanium and sterling silver 
hammered single diamond band 
by Hearts On Fire, $725.

18K yellow gold and meteorite 
band with black diamonds by 

Lashbrook, $3,250.

Black zirconium band with Mokume 
Gane by Lashbrook, $2,095.

Black zirconium band with Fiji 
wood inlay by Lashbrook, $690.

Cobalt band with 
Mokume Gane by 
Lashbrook, $990.

Grey titanium and sterling 
silver 3 diamond band by 
Hearts On Fire, $990.

18K green gold band with 
Moonscape finish from the Gravity 
collection by BC Clark, $2,125.



H A N D C R A F T E D  1 8 K  A N D  P L A T I N U M 

W W W. P R E C I S I O N S E T . C O M  

M A D E  I N  A M E R I C A
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Bridal jewelry doesn’t end with 

the engagement ring or wedding 

ring. There’s a wedding gown that 

needs the right accessories, and 

what better choice than something 

the bride (and her attendants) can 

really wear again?

 Wedding dress styles range from ornate to simple, but Amanda  

Gizzi, director of the Jewelry Information Center, says texture is 

a top trend. Lace or bejeweled embellishments on the bodice of the 

dress make earrings a wonderful way to pull the look together. We 

suggest diamond or pearl as classic choices, and of course blue gemstones 

such as sapphire, aquamarine or blue topaz continue to be a favorite for brides 

to incorporate her “something blue.”

 Hair jewels such as brooches or hairpins are also of the moment. Fashion-forward 

brides are also drawn to hand ornaments such as bracelet rings (a ring and bracelet con-

nected by a chain), says Gizzi.

 Wedding day jewelry is a beautiful gift idea for the groom to give his bride, or, as Kate 

Middleton’s parents did for her, the bride’s parents to give their daughter. Long after the dress 

is boxed up and put away and the video is on the shelf, the jewelry is something she can wear 

over and over and always remember 

that special day.

more than just the ring

Cultured pearl and 
diamond necklace by 
Mikimoto, $3,500.

Cultured pearl and diamond 
earrings by Mikimoto, $3,450.

Open frame diamond 
earrings by Penny 
Preville, $4,995.

Something blue: Aquamarine 
and diamond drop earrings by 
Ivanka Trump, $5,900.
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Gifts for the bride, the groom, their parents, and the bridal party
 Brides are ditching the matchy-matchy gifts and choosing personalized jewelry options, says Gizzi. 

She suggests initial pendants or monogrammed necklaces. Another way brides are getting personal is by 

selecting one gemstone or metal as a unifying theme, and then finding different jewelry styles to match each 

bridesmaid’s personality.

 For the mothers of the bride and groom, Gizzi suggests earrings. “Necklines of the dress 

can vary, so a beautiful pair of small drop earrings in diamonds or gemstones will draw the 

perfect amount of attention to the face.”

 For the best man and groomsmen, cuff links are a no-brainer. It’s also a great idea for a 

gift to the fathers of the bride and groom. In keeping with today’s trend of personalization, 

choose either a playful style that represents your bud’s or dad’s favorite hobby, or a classic 

monogrammed style. Not French cuff kind of guys? Try a sterling silver business card case or 

flask. With artisan whiskeys and bourbons trending, it’s an elegant and useful accessory.

 Finally, the bride needs a gift for her groom. Cufflinks to wear with his suit or tuxedo are 

his own special marker of the day. This is also a prime 

time to choose an heirloom timepiece that he 

will wear every day, and can pass along 

to children and even grandchildren.

18K gold diamond cuff links 
from the Pois Moi collection by 

Roberto Coin, $4,800.

This sterling silver seven-stone 
hinged bangle from the Wonderland 
collection by Ippolita is a great 
bridesmaid gift, $895.

Oval lace diamond necklace 
on eyeglass diamond chain by 
Penny Preville, $4,590.

Blue sapphire cuff links from 
the Waves collection by David 
Yurman, $2,200.

Pewter Celtic flask, $70.



IT BEGINS

         with a dream



If it rains or snows an inch or more on your wedding 
day, your ring could be free up to $5,000.

StartPrayingForRain.com

2014 PRAY FOR RAIN WINNERS

Brooksie & Dustin 
9/6/14 • 1.92”

Kent & Kayla 
9/6/14 • 1.92”

Cooper & Megan 
9/6/14 • 1.92”

Corey & Marshall 
6/12/14 • 1.14”





Trivia
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Sandra Bullock
It’s hard to find someone who doesn’t like actress Sandra Bullock. She has that charming, all-
American girl-next-door appeal. Her sweet demeanor extends to both comedic and dramatic 
roles on screen. How much do you know about some of Sandra’s most memorable movies? 
Take our test and see.

1. Sandra Bullock and the rest of the cast play teenagers from varied backgrounds 
in Who Shot Patakango (1989). When and where does the movie take place?

2. In Love Potion #9 (1992), Sandra Bullock plays Diane Farrow. What is her 
profession? 

3. Sandra Bullock plays police lieutenant Lenina Huxley in the sci-fi crime 
drama Demolition Man (1993). What is the name of the futuristic 
utopian city she presides in? 

4. What is the title of the 1994 movie that put Sandra Bullock, as the 
courageous Annie, on the road to fame and who is her male costar?

5. What is the title of the 1995 movie in which Sandra Bullock plays 
Lucy Moderatz, a Chicago Transit Authority token collector who falls 
in love with two brothers?

6. In the romantic historical movie In Love and War (1996), Sandra 
plays a nurse during WWI. What famous real writer does she become 
romantically involved with?

7. Which actress plays Sandra Bullock’s troubled sister in Practical 
Magic (1998), a film about the generational bonds among a family 
of witches?

8. What is the title of the 2002 movie in which Sandra Bullock and 
her mother have a huge rift over Sandra’s published complaint 
that she had an unhappy childhood?

9. In The Lake House (2006), Sandra Bullock plays Doctor Kate 
Forster and her love interest, Alex Wyler, is played by Keanu 
Reeves. What is Wyler’s profession?

10. The Blind Side, (2009) based on a true story, features Sandra 
Bullock as a mother who adopts a young man who eventually 
becomes an NFL football player. What are the names of these 
two real life individuals?

b y  D A N I E L L E  O L I V I A  T E F F Tcelebrity secrets

1. Who Shot Pantango (1989) takes place in 1950s Brooklyn, New York.
2. Diane Farrow is a biologist.
3. The name of the futuristic utopian community Lieutenant Lenina Huxley 

presides in is San Angeles.
4. The title of the 1994 movie that put Sandra Bullock on the road to fame is 

Speed. She costars with Keanu Reeves.
5. The title of the 1995 movie in which Sandra Bullock falls in love with two 

brothers is While You Were Sleeping.
6. In Love And War (1996), Sandra becomes romantically involved with young 

Ernest Hemingway.
7. Actress Nicole Kidman plays Sandra Bullock’s troubled sister in Practical Magic 

(1998).  
8. The 2002 movie in which Sandra’s character has a huge rift with her mother is Divine 

Secrets of the Ya-Ya Sisterhood.
9. Alex Wyler is an architect.
10. Sandra Bullock plays Leigh Anne Touhy, a mother who adopts future NFL football 

player Michael Oher.

Answers



C

M

Y

CM

MY

CY

CMY

K
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affordably
fashionable

exceptional values at B.C. Clark

Custom Oklahoma charm 
necklace by Heather 
Moore, $675. 
(Priced as pictured, 
but each item is sold 
separately.)

Blue topaz confetti earrings by 
David Yurman, $525.

Medium cascade earrings 
by Lana, $955.

Upside down hoop 
earrings with diamonds by 
Lana, $430.

Rings by Eli Jewels, 
starting at $750 each.

Aura dangle earrings by 
Lana, $810.

Bracelets by Astley Clarke with 
assorted beads and charms, 
starting at $250 each.

Michele Deco watch with 
Mother-of-pearl diamond 
dial, $895. 
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Mother-of-pearl necklaces 
by Ippolita, $695 each.

Amethyst earrings by 
Marco Bicego, $945.

Black Mother-of-pearl stud 
earrings by Ippolita, $995.

Black onyx and Mother-of-pearl 
suite by Ippolita

Drop earrings, $495
34” ten station necklace, $995

Three stone ring, $695

Curb link “Love” ID 
bracelet by David 
Yurman, $895.

Rings by Marco Bicego, 
starting at $825 each.

Rings by David Yurman
Cable Classics ring with 
blue topaz, $395
Four row Confetti ring 
with blue topaz, $850

Open work cuff by John 
Hardy, $895.

Shinola Runwell watch 
with green dial, $700.
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women’s fashion

Layer
Layerupon

After months of never-ending 
heat, fall is finally here. Time to 
switch up your wardrobe! Since 
temperatures can fluctuate this 
time of year, consider layering. 

It’s an effective way to stay 
comfortable even if the weather 

changes dramatically. Here are 
four basics that are perfect for 

adding style and comfort to your 
autumn/winter ensemble.



Nature’s BrilliaNce  
Meets DiaMoND PerfectioN

Introducing the new Aerial Collection. 

Now available at heartsonfire.com.

4776-BC_Clark.indd   1 8/28/14   5:01 PM



Fitted Blazer
Few clothing pieces can add casual sophistication to your outfit like a fitted blazer. 

Seen on everyone from Kate Middleton to Gwen Stefani, this must-have item has an 

incredibly diverse range. Make a bold statement with a blazer in a vibrant hue, 

or keep it conservative by wearing one in a neutral shade like 

black or navy.

Comfy Cardigan
Cardigans may be a classic, but with so many choices out there, you are sure 

to find one that is all your own. Go completely classic with a relatively loose 

monochromatic cardigan over a dress shirt, or spice it up by rocking patterns and 

vivid colors.

Fall is here and with it comes crisp, cool weather. 
Make sure your closet is stocked with these 

must-have basic staples for layering so that you 
look great while staying warm.

Pea Coat
Great for those days when the weather more closely resembles winter, a pea coat is 

a great way to top off a layered ensemble when the temperatures get chilly. Its fitted 

shoulders and sturdy sleeves can emphasize an outfit’s structured edge, or it can give 

a structured twist to an otherwise whimsical and delicate look.

Cashmere Sweater
This one can be a little pricy, but it is well worth it! This comfortable addition to any 

wardrobe adds more than classic style to your outfit; it adds an element of supreme 

comfort too. It comes in a variety of cuts that can suit any style or taste, whether you 

prefer the U-shaped neck, V-necks, or sweaters that are extra-long.
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women’s fashion





THE
DISH
ON
DINING

ECLECTIC ELEGANCE
Mix it up! Add interest to your tablescape by mixing metals, textures and shapes. 

Mixing ornate gold Julia Knight platters and bowls with simple metal Beatriz Ball 

serving pieces adds an unexpected touch to this buffet. Both lines are refrigerator-

to-table and oven-to-table safe. They are easy to clean and do not require polishing. 

This eclectic mix of metals can easily be paired with everyday dishes or fine china.

Featured: Julia Knight Florentine Gold Snow 15” Square Tray, 22.5” Handled Tray, 6” Square 
Bowl, and 8” Oval Bowl. Beatriz Ball Vento Alba Bowl, Soho Bueno Rectangular Tray, and Vento 
Ice Bucket. Waterford Crystal Molly 12” Cased Light Blue Vase, Royal Limoges China Danielle 
Dinner Plates.

CREATIVE CONCOCTIONS
This bar is mixing more than Mimosas. The mix of metals, glass, and cut crystal 

welcome guests for a cool drink. Colorful hand-painted Regalia Goblets by Vietri set 

a festive, yet elegant, mood with Mimosas poured from a Waterford Crystal Pitcher. 

The metal mix is completed with a Beatriz Ball Oversized Tray and Wine Bucket.

Featured: Vietri Regalia Goblets in Aqua, Cream, Orange and Purple. Beatriz Ball Soho Berlin 
Giant Platter and Vento Ice Bucket. Waterford Lismore Diamond Pitcher.

In today’s fast paced 
world, time is precious and 
practicality is important. 
Whether hosting a small 
gathering or a large group, 
relax while you plan your 
tablescape. No need to spend 
the day polishing silver. 
Choose easy care dishes.  
Be creative! The most 
important rules are when 
you’re sitting at the table... 
not when you’re setting it.
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CREATIVE
CONCOCTIONS

ECLECTIC
ELEGANCE



TRANSITIONAL
TABLETOPS

TRANSITIONAL TABLETOPS
As busy people streamline their lives today, many have opted out of owning two sets 

of dishes. The look and feel of a table setting can be changed easily by swapping 

out a Charger or Accent Plate, or adding Crystal Stemware or Holiday Decor to the 

original place setting. Much like transforming Business to Cocktail Attire by changing 

a few accessories, the same set of dishes that are used in the morning for breakfast 

can be transformed into a formal dinner presentation.

     Juliska Acanthus & Firenze

Juliska Acanthus has wonderful options 

for changing your table’s mood for 

the occassion. The Acanthus Leaf that 

adorns the pattern is available in  

tone-on-tone and gold leaf. Paired with 

a Firenze Charger or Salad Plate, the 

look becomes formal in an instant.

     Vietri Incanto

Vietri Incanto is an eclectic collection 

of four patterns in one. Ruffle, Ribbon, 

Stripe, and Lace are available in Cups, 

Bowls, Dinner and Salad Plates, as 

well as a variety of serving pieces. The 

combinations are practically limitless, 

creating a look all their own.

     Juliska Seasons

This Juliska Ruby Berry & Thread 

Charger creates a base for the changing 

seasons. Juliska’s Field of Flowers is the 

perfect accompaniment to the Spring 

and Summer months, while Winter 

Frolic is a beautiful addition as the 

holidays draw near.





Whether you’re celebrating a special gift-giving occasion or just trying to add a bit of style to your life, BC Clark knows exactly what you need.

From fine china and chic serving ware to fanciful frames and personal accessories,
our extensive Life:Style collections are hand selected to fit any situation and any setting.

The following pages will give you a glimpse of some of the newest additions to this assortment.
Find your life and style on display at all three BC Clark locations.

WHAT’SNEW
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Herend
Key To My Heart  $195 each.

Reed & Barton
Let’s Celebrate Cupcake Musical  $40.
Happy Birthday Waterglobe  $40.

Golden Rabbit
Chirp Girls’ 
Dining Set  $40.

Golden Rabbit
Chirp Boys’ 
Dining Set  $40.

Julia Knight
7.25” Raspberry Tulip Bowl  $77.
4.5” Pink Ice Tulip Bowl  $44.
13” Kiwi Tulip Bowl  $225.

Rablabs
Ondo Rings  $88 each.

Emilio Robba
White Orchid Flower 
Bowl  $280.Beatriz Ball

Baby Giraffe Tray  $45.
Baby Princess Crown Frame  $75.

life:style home
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Herend
Black Labrador (Reserve 
Collection)  $1,350.

Emilio Robba
Orchid Blooms  $35.

Vietri
Regalia Goblets  $68 each.

Michael Wainwright
La Rochelle Bowl  $100.
Truro Gold Vase  $100.

Reed & Barton
Bristol 4x6 Sterling Frame  $125.
Peridot 8x10 Sterling Frame  $175.

Reed & Barton
Watchband Gold 8x10 Frame  $50.

Olivia Riegel
Princess Ring Holder  $112.

Olivia Riegel
Stella 5x7 Frame  $606.
Aimee 4x6 Frame  $90.

Sasha Nicholas
Personalized Champagne Bucket 
(special order)  $240.

Rablabs
Lumino Coasters 
(set of 4)  $130.

Swarovski
Blue Jays  $1,700.



COLLEEN 12” ROSE BOWL



COLLEEN 12” ROSE BOWL

LISMORE DIAMOND 8” VASES

FIND YOUR LIFE AND STYLE ON DISPLAY 
AT ALL THREE BC CLARK LOCATIONS.

AN ELEGANT POP OF COLOR ADDS  
EYE-CATCHING STYLE TO ANY SETTING.



OYSTER PERPETUAL DAY-DATE

rolex  oyster perpetual and day-date are trademarks.


